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Memaksimalkan fungsi konten dalam kampanye social di internet
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'SOCIAL MEDIA' Content is King !-I
CAMPAIGN |
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BaKTl HEKALEKA

Anatomy of

Social Media Campaigns

< E NA DA K % EAS I Social Media Campaigns start by 2 :n;;?::% %“:g?
CONTE NT fogus_ing on your target audience and § | h 98
D E NT N G )A LAM :):ellr:ijl.ng a content strategy around j}((‘)i”?. (g,,.:g 2‘?.. "i;’)
‘SOCIAL MEDIA B S «-is; i
CAMPAIGN 5o v@”
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l:ontent

Muh Burhanudin Borut / @tero2_boshu

Eniwei, FACEBOOK @

apa sih yang kita maksudkan sebagai MASS °® CONTENT

C O N T E N T YOUTUBE COMMUNICATIONS CREATION
DESIGN

Content \ kan -,tent\ (noun)

Hal-hal (tulisan, gambar, music, video) yang
membuat kita emosional, galau, gagal move-
on, insomnia, ngantuk, begadang, suka
kebelakang, nahan kebelakang. Simply hal-
hal di internet yang membuat paket data kita
habis sebelum satu bulan !

- Anonymous cited by tero2 boshu

~J

#ambon
bergerak




WHY N
CONTENT
MATTERS

Mengapa konten

it All forms of communication
£ hinge to content
LJ

= Two ways “conversation”
=  Multiple conversations —

= dialogue
o

<J

#ambon
bergerak

Muh Burhanudin Borut / @tero2_boshu




Global landscape has
changed dramatically by L—ﬁ

- ak social media, l_,_T
WHY L - one shall speak ;

ALEKA

,,,,,

remain silent!

MATTERS
TODAY |

SONTENT one cannot

YoulL)" - 4 .

acek - In order to speak (engaging in

a dialogue), content rules

Muh Burhanudin Borut / @tero2_boshu
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A simple wrap up

(| Secara garis besar konten

I penting karena content

| (input) menentukan apakah
informasi bisa diterima.

y Apakah content
menghasilkan + outcome
dan + feedback bagi
campaign !

#ambon
bergerak

Muh Burhanudin Borut / @tero2_boshu

WHY

CONTENT
MATTERS

9

" Communication hinges to the content

9

" Content determines people’s attention to an issue

Content decides the nature of future conversatio

9
n
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WHY

CAPTURE
ATTEN-

TION |
MATTERS

~
~

Mengapa konten
selayaknya menarik
perhatian!

“Dalam komunikasi, di socmed maupun di
kehidupan nyata, dalam menjual atau
mengkampanyekan sesuatu, PERHATIAN
IALAH HAL PERTAMA DAN TERKADANG

UTAMA “ ‘

Inbound campaign (one that produces good feedbacks)
is based on contents that earning attention. The
whole marketing campaign activities depend on these

attention to earn costumers.
( Rand Fishkin; Wizard of MOZ )

4

“dalam kampanye lewat media social,
PERHATIAN ialah modal untuk menggiring
calon supporter pada penjelasan yang
lebih serius dan komitmen untuk
mendukung isu yang dikampanyekan !

<J

#ambon

bergerak

Muh Burhanudin Borut / @tero2_boshu
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PROBLEM IS
MANY
CONTENTS
FAILED

TO GENERATE
ATTENTION
MUCH LESS
CONVERSATION

=

#ambon
bergerak

Muh Burhanudin Borut / @tero2_boshu
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Q : :
% Conversation | Viral \O/

High

Ll

o
4 t pes Of § Voice : Mari bicarakan sesuatu (Kami) Voice : Mari bicara tentang KITA

: Motive : Publisitas (awareness) Motive : Provokasi
CO TE NT = Example : driven conversation di Example : SaveHajiLulung /
STRATEG | ES S social media mengenai suatu isue BringbackOurGlrls #sAVEaru

5 atau produk

(%)

-

<z

4 capturin
ATTENTIO

4 format konten yang bisA
digunakan untuk menarik
perhatian di socmed !

Vanity @’» Convictional

testimonial

Voice : Ayo omongin SAYA !
Motive : Propaganda
Example : Press release, Advertorial
Paid Tweet (buzzer)

Voice : Kamu Gimana keadaannya
let’s talk about YOU
Motive : Personalization,
victimization
Example : LIVESTRONG Blog

low High
Alasan untuk CARE
Muh Burhanudin Borut / @tero2_boshu

low

#ambon
bergerak
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4 types of
COWTENT

MARKETING
MATRIX :

4 format konten yang bisa
digunakan untuk menarik
perhatian di socmed !

(A31ffoynanng @/ 43340dpuplipy :324N0S)

B

FIRST10

&
(@t
Insights
Muh Burhanudin Borut / @tero2_boshu
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BUT which content is
‘the content’
z N\

HOW DEVISING I
Conte H

CONTENT

THAT GENERATES
ATTENTION

AND IGNITES
CONVERSATION

=

#ambon
bergerak

Muh Burhanudin Borut / @tero2_boshu
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HOW DEVISING
THE ‘CONTENT’
ONE THAT
GENERATES
ATTENTION
AND IGNITES
CONVERSATION

-
Sy

V.

Vi.

Some thumb rules °

to avoid brain damage

Content seharusnya mengundang bukan
menginterupsi

Content yang baik bicara tidak berteriak
Content yang baik disusun berdasar nilai, tidak hanya
propaganda

Content yang baik harus bisa dan gampang dibagi
(shareable — mobile friendly)

Content yang baik harus gampang ditemukan

Kreasi konten yang baik harus digerakan oleh tujuan
(recall the types of marketing content strategies)

Source: justcreative.com

#ambon
bergerak

Muh Burhanudin Borut / @tero2_boshu
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HOW DEVISING Content Creation guidance

THE ‘CONTENT".

ONE THAT

GENERATES

ATTENTION

AND IGNITES

CONVERSATION i Brainstorming is a must (banyak diskusi, banyak ide)

ii. Keep tracking the ideas / proposals (kalo misalnya
harus balik ke ide awal)

-

IQE iii. Tetap ingat target audience dan tujuan
iv. Using 1 tool as the backbone

“creating too much friction and you’ll stop having good ideas “
Source: justcreative.com

#ambon
bergerak

Muh Burhanudin Borut / @tero2_boshu
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HOW DEVISING Content Creation guidance
THE ‘CONTENT..

ONE THAT
GENERATES

ATTENTION

AND IGNITES

CONVERSATION

-

lii. Tetap ingat target audience dan tujuan

7N : .
I - E Better awareness, improve conversation rates, boost
brand mentions, improving sales, more followers, more

engagements, or more traffics.

Source: justcreative.com

=

#ambon
bergerak
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KURASI
‘CONTENT
UNTUK
SOCIAL
IMEDIA
CAMPAIGN

<

#ambon
bergerak

Muh Burhanudin Borut / @tero2_boshu

WHY

CURATION
MATTERS

AN

Menjaga kredibilitas konten (third party rules)
Memastikan content linear dengan tujuan
campaign
Memastikan content mudah untuk dibagi di
platform yang sesuai
Mendorong content agar lebih menginisiasi
obrolan (tersebarnya issu yang dikampanyekan)
Memastikan terjadinya partisipasi
MEMASTIKAN CONTENT, SEBAGAI
BACKBONE DARI
CAMPAIGN, MEMENUHI FUNGSINYA
SEBAGAI MEDIUM KOMUNIKASI
ISU !
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BAGAIMANA
CURAS
‘CONTENT’
DILAKUKAN
DALANM
CAMPAIGN
s HSAVEARU

JUST STARE !

LET'S
SAVE
ARU ISLAND

homasBenmetan

From ku g
Fkuponagorele

™

TRIBUTE TO RRU

#SaveArulslands

Al .
Be nti Ayub Anitha Steven Titin

(FRIOIMEK]UIPIAINIG - WN[UISIARTIEINIGIGIAIRIANTIIIMIUIR

Muh Burhanudin Borut / @tero2_boshu




Kurasi konten,
dilakukan

B islands of Aru archipelago (Maluku Province)
far cane industry of the Indonesia Republic.

melalui diskusi,
as the only region in Maluku Province,

Brainstorming
terus menerus ! Gms: TOUR VOICE

Photos  Files [ Search this groug al

dFile ABOUT 27 members
© Secret Group

Write something.. Tell members what this group is about.

Social media campaign ambonbergerak

ﬁ'ﬂ Jacky Manuputty
g varcn 21 2014

Hallooo rekan2 patah hati, kayaknya katong perlu kumpul lai utk dinamisir
#SaveAru. Semakin banyak orang dan kelompok yg bergabung dan
bahkan masuk ke Aru saat ini.

Like - Comment

(2]
il
i)

£ Michael Alfredo Fesurnay and Hatib Megress like this. L n by 10

L7 view 14 more comments

. M Burhanudin Borut Ayo.. masi bu (&)
March 21, 2014 at 4:04pm - Like

Gracio Imanuel Pelmelay Tero pesan party dish tamba doloo
March 21, 2014 at 4:07pm - Like

| Almascatie Al yuli dengvick baru datang, sasadiki lai deng tero + pierre mo
pi surhat2 di pelabuhan dola.
March 21, 2014 at 4:07pm - Like

Write a comment...

ﬁ'ﬂ Jacky Manuputty
m January 10, 2014

Hallo group pata hati (ancor2), ini ada beberapa update internal soal
perkembangan #SaveAru campaign.

Fin sudah
a2 ada mau

 oom Jack, Katr*
~ Winformasi

dlah baku dapat d

#ambon
BaKTl HEKALEKA bergerak

Muh Burhanudin Borut / @tero2_boshu
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HSAVI
ARL
ISLAND

Save Aru Islands

Islands

Akun Resmi Relawan Save Aru Islands.
email: info@savearuisland com

Save Aru Islands Members Events Photos Files

& savearuisiand.com
Write Post  [Z] Add Photo/Video [ Ask Question Add File

O Secret Group £, Tweet to
hing

Save Aru Islands adalah komunitas online

2 64 Followers you know

L5 g
BT

Group SAVE ARU ISLANDS

Mufti Ode
September 1, 2014

Hutan-hutan di Pulau-Pulau kecil merupakan ekosistem yang mempunyai

pengaruh sangat besar terhadap daya dukung suatu pulau. jadi tidak ada
kata selain "SELAMATKAN HUTAMN di PULAU-PULAU KECIL INDOMESIA"

#3avehru #stopdeforestasi

Save The Last Forest In Aru Islands

Public rejection of the land-based investmentin Y""
smallislands in the Aru lslands that ecologically very
vulnerable have been peaked. On the other side, the

Like - Comment - Share

£ Rudi Fofid Full, Jacky Manuputty and 10 others like this.

campaign against deforestation of Aru Islands.
2014 at 12:53pm - Edited - Like - i3

zg Jacky Manuputty Thanks Forest Watch Indonesia for fully supporting the

September

Aru islands
)
. Write a comment... + R

peruangan Rakyat Aru untuk melawan perampokan tanah-tanah mereka yg

Save Aru (Tribute Song to #SaveAru Islands) MHC - Wessly - Wirol

FAVORITES

TWEETS  FOLLOWING LLOWERS
1,319 116 ¥ 45

Tweets  Tweets & replies  Photos & videos

)E Save Aru Islands @SaveAnulslar Oct 1
1111 RT @SaveArulslands: Tokoh Save Aru Ke Final Innovation Award!
GlennFredly @jmanuputty

malukuonline.co.id/2014/10/tokoh-

n Save Aru Islands @SaveArlsland: t
Tokoh Save Aru Ke Fmal Innovati
malukuonline.co.id/2014/10/toko

@GlennFredly @jmanuputty @al

TRIBUTE TO RRU

#SaveArulslands

DEMBALZ DAVID RAMPISELA - RUDI FOFID
ARU GROUP - WESSLY JOHANNES - BAMBOOWIND
DELON AND THE SOPI THEORY
IKANASAR - CIDADE DE AMBOINO - VIVA'X
TEATER BATU KARANG - LOSS AMBOINOS

LOLEBA Project - Ole Sio (Dontji
» PRy 1ama) Single Version
L

? Perjuangan Masyarakat Adat Aru

#SaveAru: Save Jargaria Tanah A
lllonlca Muha

Tribute To Phatteman

4,738

Sarah Sechan - Glenn Fredly - Pet
wnc »
et
" Candy Duler - EveryDay Peopl.
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BAGAIMANA
KURASI
‘CONTENT’
DILAKUKAN
DALAM
CAMPAIGN
#SAVEARU

Almascatie Al created a doc

A7 N

September 27, 2013

Laporan Campaign #SaveAru

Laporan Kecil Sekilas Pandangan Mata Batin dan Mata Penuh Cinta
Sosial Media Campaign #SaveAru Islands

Dengan menggunakan Modus2 yang katong sudah coba ciptakan baik
secara spontan maupun tidak terencana - -

Semboyan Campaign - "Please Stand in Solidarity With Us to Save Aru"
Hashtag untuk Twitter dan Facebook adalah - #SaveAru

(saya pengen ngetest sekalian efektifitas hashtag di facebook)

Kondisi Campaign:

Banner - Belum Maksimal 4% mungkin (Facebook & Twitter)
Avatar -» belum maksimal. Masih 4% (Facebook & Twitter)

Header: Belum Maksimal juga meski banyak yang share banner ini.
Perkiraan 10% (Facebook)

Infographic: Hampir Maksimal 35% (Facebook & Twitter
Foto Bercerita - Hampir Maksimal - 20% (Facebook & Twitter)

Link gallery photo

| Gallery

Like - Comment - Share
v Seen by 22

G View 8 more comments

i} M Burhanudin Borut Nah bapa Jack Manuputty pung usul lebe bae.. beta
lupa klo page itu su ada..

September 30, 2013 at 8:36pm - Like -i% 1
¥ Weslly Johannes beta cari, tapi yang ditemukan hanya group. page seng
‘ ada.

September 30, 2013 at 8:38pm - Like

: Almascatie Al Ada page sini sih, pas kamaren test koneksi dari blog ke
akang. sedang di Group sebelah. beta blom bisa koneksi karena beta blom
ngadimin di akang e. kamaren yg tambus ka sini saja itu - -

https:/www.facebook com/savearuislands ?fref=ts

e T
' ARU

Community - 1,133 Likes -

Save Aru ISIandS /\ I\' D

v Liked

#ambon
bergerak

Muh Burhanudin Borut / @tero2_boshu
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500 ribu Ha tanah Aru yang
akan di alihfungsikan menjadi
kebun Gula. Sebelum jadi kebun
Gula, hutan tentu akan dibabat
habis, kayu tentu akan dijual
pada penawar tertinggi.

Tebu Belum tumbuh, Hutan sudah
akan dibabat habis.

Pekerjaan belum datang, penghidupan
sudah terlebih dahulu ‘DIHABISI

a

SHARED
CONTENT
#SAVEARU

BUKAN
KEBUN
St '
KEBUN
A®

)

wilayah yang tidak tergadai
. seluruh populasi warga kep. Aru dan
% hewan endemik (kakatua, kangguru
4 burung cendrawasih) akan terpaksa

; s »
- ~ insert graphic dibuat berdasarkan s
proyeksi luas wilayah kep. Aru + 6325 Km2 7 BAKU soso
s dibandingkan dengan ijin perkebunan gila i : o F
p= seluas 500.000 ha atau sebanding 5000 km2 dalam wilayah sekecil itu (+ 1325 Km2)

Capture attention !

#ambon
bergerak
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#ambon

BaKTl HEKALEKA bergerak

menggunakan

CREATING sTatqcea e Contc(ejnt di
attorm socme
MORE glmana target utama

BAGAIMANA
AWARENESS campaign berada faCEbOOk@

‘CONTENT’
DISHARE
DALAM
CAMPAIGN
#SAVEARU

ISLAND

¥ SQO 006‘ heéctares of forest in 6 islands of Aru archipelago (Maluku Province)
' are gonna be replaced by sugar cane industry of the Indonesia Republic.
: Aru archipelago is known as the only region in Maluku Province,
where greatqgt birds of paradise are living in harmony with kangaroos and black cockatoos.
Are we going-to let the heavenly place be dimipished???
< PLEASE RISE YOUR VOICE _

-

LOGO AVATAR HEAD BNNER

Muh Burhanudin Borut / @tero2_boshu
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R
BAGAIMANA ) s
DALAM il [y g Q¥ BES g R
#SAVEARU Bernard Danti Ayub Mego ~ Anitha Steven
F{RIOMBKIUIPIAINIGIN- ENIUSIARTIEINIGIG{AIRIART]IIMIUIR!

Sk = SoveAru

rom Ambon

@nanaloana

#tambon

bergerak
Muh Burhanudin Borut / @tero2_boshu
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ENCOURAGE MORE MENARR GROUP1II

BAGAIMANA PARTICIPATIONS kunyah daun-daun sirth g & |
‘CONTENT’ /EN(ESE(ZSEEII\\I/I?ENT lalu telan rasa takut
DISHARE THROUGH gulung tembakau
DALAM VARIOUS sulutlah amarah
CAMPAIGN PLATFORMS loko parang
H#SAVEARU | pikol mancadu

e angka kalewang

la katorang maju
cerai-beraikan setiap batu
supaya jangan ada yang menjulang
selain pucuk-pucuk pala hutan®

#SaveAru
1 oktober 2013

"demi hutan-hutan tempat kita menggantungkan harapan
«menara harus dirobohkan,”

#tambon

bergerak
Muh Burhanudin Borut / @tero2_boshu
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KEKUATAN PENDUKUNG
DIKURAS]
DALAM TERHADAP ISSUE

Starting the convictional
CAMPAIGN strategy —
#SAVEARU

Ak g L=

¢ o3 [
I : Lo VB
e g,

i) 2
e -
\ : F

-

Ve q !
T D
Syl |
W -

-~ -

aap Rt o ‘
s 1\ ‘; —~
E . : T‘ ') (1. T aT, . . -~ o® )
= Toa g —_ A e | ] &y .
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3 oL e / T |

i (V0N 7 ! LK ; LA R T

v Y .‘\V’Hk TE. _.d ke LTINS TR

Muh Burhanudin Borut / @tero2_boshu




' | BAGAIMANA
o @ ‘CONTENT’

' DIKURASI
BaKT| HEKALEKA - I\EIDSALI%SI\IG b#:,’nga“k

H#SAVEARU
THE 4 B4

Sth A WS
STEEP - (.

(T Tube§

Start the convictional

strategy |
LANJUT KE
VALU E_BASED #SaveAr_u, Suara Penolakan Perempuan Aru Terhadap Rencana
CONTENT e
BICARA LEBIH BANYAK - CEm-
TENTANG T T —. <
MANUSIA

Muh Burhanudin Borut / @tero2_boshu
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DIKURASI
w DALAM
CAMPAIGN
#SAVEARU

BaKTl HEKALEKA

~ Keep Standing in
OLID RITY with usti!

Start the convictional
strategy |

LANJUT KE
VALUE-BASED

CONTENT

BICARA LEBIH BANYAK
TENTANG

MANUSIA

#ambon
bergerak

Muh Burhanudin Borut / @tero2_boshu




CONTENT ~ @ )
BAGAIMANA Y(’
' g FOR SOCMED o
CONTEN CAMPAIGN. \& W
BaKTl HEKALEKA #ambon

DISHARE DALAM
CAMPAIGN OF COURSE | bergerak
#TrotoArt vol 7 -- "Tribute to Aru" -- #SaveAru

#SAVEARU

Previous - Next

Adit's Timeline

Back to Album

i H

I At
~ CHRMAN D7 HENARA GROUP

DEMBALZ /DAVID ELA - RUDI FOFID

ARU GROUP - WESSLY JOHANNES - BAMBOOWIND
DELON AND THE SOPI THEORY
IKANASAR - CIDADE DE AMBOINO - VIVA'X
TEATER BATU KARANG - LOSS AMBOINOS

Muh Burhanudin Borut / @tero2_boshu




2 Masuk You:

|

Change.org B Mulai petisi = Telusuri

& @

w () F Mempetisi Menteri Kehutanan Zulkifli Hasan dan 3 penerima la

BaKTl HEKALEKA Pak @SBYudhoyono Pak @Zul Hasan Batalkan
|zin Penebangan Hutan Kepulauan Aru

Glenn Fredly

" Kemenangan

BAGA' MANA dikonfirmasi ——WW
lCONTENT’ . B Nis - PETISI ARU
DISHARE
DALAM
CAMPAIGN
#SAVEARU

Entertainment News - Glenn Fredly soal petisi Aru

Netmediatama
D subscribe 325 views

4 Addto & share  ees More TR .

dhoyon

s Pak @SBYudhoyono Pak
m @Zul_Hasan : Batalkan Izin

f Kirim ke Facebook
Undang teman & Email

(T Tube &

MAKE IT
MORE ‘VIRAL
AND
#SaveAru AMPLIEY

USING INFLUENCER

- DO COLABORATE
WITH OTHER

#tambon

Save Aru (Tribute Song to #SaveAru Islands) MHC - Wessly - Wirol
Eeinge CAMPAIGNS (Hambon
ARy 4,738

Muh Burhanudin Borut / @tero2_boshu



E:/Music library/Moluccan music/Save Aru  (Tribute Song to#SaveAru Islands)   MHC -  Wessly -  Wirol.mp4
E:/Music library/Moluccan music/Save Aru  (Tribute Song to#SaveAru Islands)   MHC -  Wessly -  Wirol.mp4
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WRAP ‘CONTENT’
UP REIGNS
CURATION
DELIVERS
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HERE WE

‘AGAIN’ | S A '
Sabtu, 21 Maret. 2015 \/ ¢10S3918M IS \uidse
#5AVE R S
TOG UTI L Cafe Tampayang .~ &4 ' ' pheysgmisT oted
Titik Nol Kilomate@Amboni s, |

liodMATsismoldt lol1 T
- ,

AUT 2651NBDI0L

> UNTUK
im dan Nuhu uruk neb muxod nsesdadmed
€njag n Terakhi 19T netuH sps|nsd
#ambon li Ri Halmahe s1arsmlsH sdmif ib
bergerak
uAulsM sizse lodpned

Bengkel Sastra Maluku
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‘CONTENT’
7 UNTUK

SOCIAL

BaKTl HEKALEKA  (AMVBAIGN

Some
‘CONTENT’
examples in
SOCIAL
MEDIA

TOGETHER WE CAN SEE
THE END
OF SHARK FINNING

=

#tambon

STOP ONE. STOP THEM ALL. bergerak

Take action. wwiorg au/stopthetrade

Muh Burhanudin Borut / @tero2_boshu



TOP NEWS | TERKINI | RILIS PERS | R5S

Q ANTARANE WS
2COM

Tentang Kami

[ o N

INDONESIA

e
'q HOME NASIONAL INTERNASIONAL EKONOMI OLAHRAGA HIBURAN TEKNOLOGI WARTA BUMI ARTIH

BERANDA  BERITA OPINI ~ FOTOLEPAS = MAJALAH VIDEO FORUM CARIQ

w

Ba K I I H E KA L E KA SAINS & TEKNOLOGI SOSIAL BUDAYA ARKEOLOGI SEJARAH ALAM

PEMANASAN GLOBAL  FLORA FAUNA

LINGKUNGAN KESEHATAN ANTA)

# Beranda > Berita » Lingkungan 2014/ Januari /8 @ 19:04 M Gmail for Work
Teluk Ambon Tercemar, Sampah CEa s Tweet > Terlihatlah lebih profesional dengan email khusus dari Google Ape
Mengendapdi Dasar Laut

Tumpukan sampah yang mencemari akan menimbulkan sedimentasi di pesisir.

‘ ’ Teluk Ambon tercemar logam berat
CO NTE NT ) Pesisir pantai Teluk Ambon yang berada di

EX E RC | S E pusat Kota Ambon, Maluku tercemar sampah

yang dibuang oleh warga di pantai tersebut. Pewarta: Penina Mayaut

CAMPAIGN
#SAVEAMBO

per hari rata-fata. Ambon (ANTARA News) - Pengujian air laut yang dilakukan Kantor Pengendalian
Dampak Lingkungan (KPDL) Kota Ambon, mendapati kondisi Teluk Ambon

Sampah tersebut terbawa arus ke tengah, dan .
& L tercemar logam berat kadmiun (Cd) .

akhirnya mengendap di dasar laut. Ini
mengakibatkan air laut tercemar dan

- . E— ) "Pengujian air laut yang dilakukan bulan November tahun 2013 menyatakan
Imaji lanskap Teluk Ambon diambil dari bukit kecil pertumbuhan biota laut terganggu. . . C
tempat patung Christina Martha Tiahahu, Ambon teluk ambon tercemar logam kadmium, hal ini berarti tingkat pencemaran cukup
(Warsono/National Geographic Indonesia) Berdasarkan pantauan Kompas, Selasa (7/1), prihatin,” kata Kepala KPDL Ambon, Lusia Izaak, Senin.
di pesisir pantal sepanjang 600 meter di Jalan Pantai Batu Merah dan Jalan Pantai Mardika,
Kota Ambon, banyak sampah terapung di air dan terbawa arus dari pinggir menuju tengah Menurut dia, kadmmm merupakan salah satu jenis logam berat yang berbahaya
| [PUP P [ ——— - PRSPPI [FUPIS. OIS S NIRRT [NP——— P P SN PE—
laut.

jutara, warga secara bebas membuang berbagail jenis sampah seperti kemasan air

3 R D ntong plastik, karung, kardus—ke pantai.

PA RTY la Unit Pelaksana Teknis Balai Konservasi Biota Laut Teluk Ambon dari
Pengetahuan Indonesia (LIPI) Augy Syahailatua, pencemaran telah

CO NTE NT briumbuhan berbagai biota laut dan yang tersisa semakin terancam.
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Abstract
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A beach clean-up event stimulated members of coastal villages to clean shores of don PA RTY

for a period of at least six months afterwards

A beach clean-up event, which was based on four coastal villages in Ambon Bay (east CONTENT

Indenesia)l, was effective in removing litter from shores. The event was also successfu RU LES
changing the behaviour of villagers because they continued to keep shaores clean for 2 |

at least six months afterwards. However, long-term success is unlikely because shores be¥
polluted with litter from distant scurces, particularly the city of Ambeon. The scolution will proba’
require: (i) a concerted education campaign invelving all coastal villages and Ambon city; and (i)
affactive garbage disposal systems.
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1990).

The level of this contaminant is much higher in heavily populated coastal areas
compared to other areas. A survey of coastal pollution in Ambon Bay (Indonesia)
identified that beach litter (glass, metals, and other organics including faecal
material), varied in quantity from less than one per cent in isolated areas, to 28 to 92
per cent in the densely populated area around Ambon Bay.™

Plastic is not biodegradable and is rapidly becoming the greatest garbage hazard
on the beaches and in the oceans.” In April 1989, Boy Scouts and Girl Guides
collected 559 cubic meters of garbage, of which 34.9 per cent was plastic, from
8.2 kilometres of beach near Athens, Greece.” A survey in Australia into sources of
beach litter found that 44.7 per cent of litter was of some form of plastic, bags, ropes,
containers or bottle tops.”™
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